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The University of Dayton News Release 
UNIVERSITY OF DAYTON STUDIES 
CAN HELP RETAILERS RETAIN BUSINESS 
Oct. 15, 1991 
Contact: Jim Feuer 
DAYTON, Ohio -- Retailers can help prevent shoppers from 
taking their business elsewhere, thanks to studies by two 
University of Dayton marketing professors. 
Vicki Blakney and William Sekely surveyed 380 people about 
their shopping habits and discovered that 65 percent tend to shop 
out of town or order from home by catalog. Based on their 
survey, the researchers developed four categories of shoppers: 
local shoppers, who stay close to home; outshoppers, who shop out 
.of town; in-home shoppers, who primarily order from catalogues; 
and supplemental shoppers, who outshop and shop in-home. 
"People who tend to shop out of town, rather than .1n local 
stores, do so because of entertainment," says Blakney. "Local 
retailers in small towns typically do not provide a lot of 
entertainment or a reason to bring people out." 
Blakney says malls are in the best position to provide such 
entertainment as car shows and antique shows, thus encouraging 
consumers to shop locally. Other retailers should consider 
sidewalk sales, exhibits, fashion shows and celebrity visits, and 
communities may want to think about improving nearby dining and 
recreational facilities, says Blakney. 
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The ma1n reason people shop locally is loyalty, says 
Blakney, so building a relationship with customers is essential 
to keeping them coming back. 
The researchers also discovered that price is most important 
to outshoppers and that convenience is what motivates in-home 
shoppers. They suggest that retailers capitalize by doing 
whatever they can to make the shopping trip more convenient. 
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For media interviews, contact Vicki Blakney at (513) 229-3703 or 
(513) 433-1547, or William Sekely at (513) 229-3744 or (513) 885-
4211. 
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